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WELCOME

Come through our red door and let us
help you reach a group of affluent con-
sumers with a passion
o live well,

‘\ Cher Honse is a quarterly,
regional home and leisure
magazine that offers ideas,
solulions and inspirations on
home interior and design, gardening and
landscaping.

[t's all about creating beautiful spaces
and guiding readers where o find the
right products and services.

Oy Howse has found its niche in
three states on the Delaware River, and
as a regional magazine it explores the
many recreational activities local resi-

dents and visitors can engage in,

Every page of Owr House comes
alive with stunning photography and
well-thought-out editorial features
designed 1o entertain, inform and
Start a conversation,

Owr mission is to help you connect
o interested and active readers that
only Chir Aonse can reach through s
targeted distribution strategy.

Please come in and make yourself
at hoame

Tish Leizens
Editor & Publisher
(Oir Hotise

Lo shofyring 8 ar ome dicor products

Here's an idea of what our editors
are working on:

FEATURES

Spring Colors

Trendsetters talk about hot colors
for 2007,

Golfing By Design
Memorable impressions at the
golf course

Historic Homes
Images of the glorious past

The Hills Are Alive
Colorful plants can keep your
garden interesting,

Kitchen Makeover
A designer transforms a 1960s-style
kitchen.

House With a Rolling View
A couple works with their architect o
take advantage of nature’s wonder,

Christmas Treats
"Tis the season o create that
special iree,

Aiming High
Flying a kite is good; flying a
plane is heter.,

DEPARTMENTS

House Picks

Our shopping list of home décor
products plus our fabric selections,
In Catching Up, we ask celebrities
in the home furnishings world o
tell us what's new,

MNow & Then

We have a soft spot for people who
know their crafi. We like antiques and
browsing through home stores

Make It Home

Wi like o be inspired by photographs
of people who live well. We ask interior
designers, architects and gardeners to
talk about thedr rade secrets, We feature
our personal space in My Favorite
Room and homes for sale in Deals
and More.

Take It Easy

Our interests are diverse and include
fine dining, entertaining, waveling
and outdoor sports. Inn Sight guides
us to the best bed and breakfast
and hotels in and our of own, Our
Season's Special calendar is a list of
must-see home and leisure events
We have to admit there are things
we o and things we don't do b
would like © do. No more excuses;
catch up with Your Weekend.




Circulation

Delfware River

Pennsylvania

Sussex County

Monroe County

Northampton County .

Lehigh County () New Jersey

HOW TO REACH AN
AFFLUENT CONSUMER

exclusively to 8,000 residents with
£175,000+ household income. These

upscale readers, predominantly female,
ages 30 to 65, are home decorating,
gardening, traveling and outdoor
sports enthusiasts.

Ten counties in New Jersey, Pennsylvania and New York ranked among the op
20} Fastest growing counties in their respective stanes,

TARGETED READERSHIP

Oper Howse has a circulation base of
16,000 and a pass-on readership in excess

Total Population: 1,613,023

of 50,000 An additional 2000 copies will Ranking Population | Change*
be distributed at major trade shows, New Jersey
Warren 2 106, 205 GG
SUS50K 3 151,146 4.58%

HIGH PROFILE
For high visibility, 2,000 copies of
Cher Howise are sold in newsstands,

Subrotal: 260,355

including home and garden, sports Pennsylvania

and souvenir shops, About 3,000 Pike 1 52..|ﬁ§ 12. 7%

copies are distributed selectively o Monroe 2 154,495 11.4%

doctors and dentist offices, high-end Northampton & 278,169 4.2%

realtors, financial services companies, Wayne 12 49 (192 2.9%

Beauty salons amd spas. Lehigh 14 320,517 2.7%

Carbon 17 60,131 2.3

LOYAL READERS Subrotal: 914,567

An exceptional magazine attracts

paid .\iul‘iﬁ{l'i]‘ln;_'l'.';_ L‘iil‘l'l!_l,'l{‘Ll 10 he New York i rn

upwards of 2,000 in the first vear, E.}I.;I.ngc : 363,153 6.4%
¥ sullivan 20 74,948 1 3%

Cher Hoese enlists subscribers through o —
) : Subtotal: 438,101

curhousemagonline.com, business reply
cards and trade event promotions )
2 I Source: 115, Census Bureau data on 2003 population.
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Advertising

MECHANICAL REQUIREMENTS
Printing Process: Offscl

Binding: Perfect

Trim Size: 53-3/8" x 10-7/8" or 8.375" x 10.875%"

Margins: Ads should not extend beyond the edge of the page by 1/8 inch. Keep
type and non-bleed items 3/16 away from final trim edge.

Electronic Files and Format: Wi work on Macintosh Platform and accept
Photoshop 5.0 or greater and Adobe Hostrator 8.0 or greater, Please provide an

BE A CHARTER MEMBER
s#Gel listed as an advertiser in our
resource guide and Web page.
*Link your Web sie o
ourhousemagonline, com

s Promote your special home and
garden and leisure event in our
season’s Specials calendar,
s#Receive complimentary copies
for your major trade event.

Acrobat distiller PDF file @ 300 dpi @ 100% with crop marks and bleeds, We will

also accept (no layers) TIFF or EPS format in CMYK (no RGB). Images must be RATES
A00 DPL or higher & 100% of ad size with crop marks and bleeds, 4-Color Ix ____2x . S
. ; . : i 7 age  %5,15 84,584 &
Fonts: Include all fonts for text and graphics. Do not use stylize fonts or TrueType Ig"'fl)] page ili-li;[: :;jz}; ﬁ;:j:j;
?1:;|115|.ﬁ11::_']1.];_.1r~'] ?-1-.||._' .-;;.f'.-ctu.[1'|l ﬁ]ll':1i;][{.|1|-;.';lj.f.n, Geneva, etc.} or Windows system fonts 1/2 S,—‘B.IJ‘)I-? $3750  §2 448
erdana, Tahoma, Impact, etc.). 1/3 $2575  $2392  $2.040
Final Proof: Scnd sample of the ad o be printed (Flat ar 1/4 52,318 32,063 51836
& st i 1/6 51,545 51,375 51,224
Production Charges: Any work done o a digital file, such as conversion from 1/12 § 773 % GBE § 612
RGE to CMYK, changing or replacing missing fonts or any prepress alterations will -"IIPI';;IH 5;‘_;.-;.;; $8.710 5}'.?55
be charged separately. Caver 2 $6,180  $5.501  §4,896
Send POF digital Ales o an@ourhousepublications, com or CD 1o PO, Box 1226, Cover 3 55,605 85042 54488
Bushkill, PA 18324, Cover 4 56,438 85,730 $5,100
E'm; :||:1z :111L‘ﬁlinn email us at an@ourhousepublications.com or contact us at B&W 1% 2% ax
T-588-9700. e T L T G e R s S R
I SBEEST00 Full Page  $3,605  $3.200  $2.856
2/ $2704 52407 $2.142
AD SIZES* 1/2 $2,163 31926 §1,714
1/3 51,803 1605  $1.428
1/4 £1,622 51,444 51,285
1/6 51,082 § 903 & 837
1/12 5 341 % 481 & 428
Spread 86,890 36,097 85,426

Agency Commission: 15% off
gross o recognized agencies,

Special Position: 107 premium

Call 370-588-9700 or email
sales@ourhousepublications. com for
space reservation.

Full Page
1375 x 975

23 Page
4,861 x 9.75

1/2 Page
7.375 x 4.875

1/4 Page
3687 x 4.875

2007 DATES
Issue Closing Materials
Date Date Due
March 1 [amuary 3 January 10
Swing
June 1 April 4 Apil 11
l ISITE}”}”L".
. September ] July 5 July 11
1/3 Page Horizontal 1/2 Page Vertical 1/6 Page Horizontal 112 Page Horizontal e

4.861 x 4875 234x 475 4861 x 2.34 234x 234 December1  October3  October 10

Winter

*Mote: 176 and 1/12 page ads will be grouped together in the Marketplace section.
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